R E M I x #REMIXLDN DAY 1 (Tuesday 28t January 2025)
Here East — Plexal at the Press Centre, 14 East Bay Lane, London E20 3BS
S I T

u M M

08:15 | ARRIVAL AND REGISTRATION
NB: Once your ticket has been scanned at registration, you’ll be issued one lanyard per ticket. This is your
security pass for all venues and receptions — please keep hold of it! We're at full capacity, so for security no
replacement lanyards will be issued.

09:00 | WELCOME: IT STARTS HERE
e Gavin Poole — CEOQ, Here East

09:10 | REMIX INTRO & TRENDS: FUTURES FOR THE FEARLESS

e Simon Cronshaw — Co-Founder, REMIX Summits
e  Peter Tullin — Co-Founder, REMIX Summits

We curate a single stage to create moments of real serendipity. REMIX is an increasingly rare opportunity to hear lots of talks
from outside our comfort zones — people, ideas and topics that we aren’t normally exposed to — and the magic happens by
weaving new connections and creating serendipitous, creative collisions. Here the Co-founders set the scene: highlighting
trends and opportunities for creatives and innovators at this intersection of culture, tech and entrepreneurship in 2025.

09:30 | CLASSICAL MUSIC & CHANGE AT THE BBC: WHAT DOES THE FUTURE LOOK LIKE?
e Sam Jackson — Controller, BBC Radio 3 & BBC Proms
In this Opening Keynote, Sam Jackson talks about some of the changes he has made in his role as Controller of BBC Radio 3
(the BBC’s home of classical music) and the BBC Proms over the past two years. He looks at the demand for classical music,
balancing audience need and how some initial stats show there could be significant future growth to be had.
09:50 | BRIDGING CULTURE WITH CONSUMER TRENDS FOLLOW THE SPEAKER
How do the latest consumer trends impact expectations, and inspire new creative
experiences — across wellbeing, digital and climate action? L4 Sam Jackson — BBC
09:50 | 09:50 THINK FORWARD 2025: THE LIVEABLE WEB

e Paul Greenwood - Global Head of Research & Insight, We Are
Social

With 1 in 4 internet users feeling overwhelmed and dissatisfied with online life, the

call for a more joyful digital space is clear. Think Forward 2025: The Liveable Web is
here to help bring joy back to social. Discover the trends shaping social for the year
ahead and what they mean for brands and users alike.

10:05 “GET OFF THE SIDELINES” — THE NATURAL HISTORY e  Paul Greenwood — We
MUSEUM AS A CLIMATE CATALYST FOR CHANGE Are Social

e Dan Phelan — Director of Communications, Digital &
Marketing, Natural History Museum

Five years after declaring a planetary emergency, the Natural History Museum is
embarking upon a £500 million programme to transform itself from “a catalogue of
natural history” to “a catalyst for change”. Hear how it plans to get off the sidelines,
onto the pitch, and inspire people at scale to care and take action.




10:20 LESSONS FROM FUTURE FASHION: REVOLUTIONISING

THE USER EXPERIENCE

e  Moin Roberts-Islam — Technology & Innovation Manager,
Fashion Innovation Agency - London College of Fashion, UAL
Where fashion leads, others often follow. Hear how the Fashion Innovation Agency

at London College of Fashion is using emerging technologies to take fashion beyond
the physical into a new era of digital experiences.

e Dan Phelan — Natural
History Museum

10:35 | GOOGLE ARTS & CULTURE: ART FOR ANYONE, ANYWHERE e  Moin Roberts-Islam —
Fashion Innovation
e Lucy Schwartz - Program Manager, Google Arts & Culture
Agency
Founding REMIX partner Google Arts & Culture shares some of the latest initiatives
and updates from their global collaborations and creative R&D: making art available
online for anyone, anywhere.
10:45 | SPEED NETWORKING e Lucy Schwartz — Google
REMIX is the place to meet new collaborators and get projects started. Rapidly meet Arts & Culture
and greet a long line of potential new collaborators from the creative industries,
culture institutions, brands, policy makers, media, technology and more.
11:00 | BREAK
Don’t forget to browse the SHOUTOUTS — head to the board for a place to connect! Submit yours by grabbing a card or online
at www.remixsummits.com/shoutout/
Presented in partnership with Kiosk World
11:30 | THOUGH THIS BE MADNESS YET THERE IS METHOD IN'T: HOW WE MADE GRAND THEFT HAMLET
e  Pinny Grylls, Co-Director — Grand Theft Hamlet
e Sam Crane, Co-Director — Grand Theft Hamlet
Following wide-spread critical acclaim, this multi-prize-winning film festival hit is now screening in UK and US cinemas, before
launching worldwide on MUBI. Winner of two BIFAs and BAFTA long-listed, GRAND THEFT HAMLET is about two out of work
actors attempting to mount a full production of Shakespeare’s Hamlet inside the ultra violent world of Grand Theft Auto, shot
entirely in game. Hear from the filmmakers about making their extraordinary documentary during a covid lockdown.
11:45 | CREATIVE COLLISIONS: ART, SCIENCE & EMERGING TECH FOLLOW THE SPEAKER
11:45 MARSHMALLOW LASER FEAST: REINTERPRETING e  Pinny Grylls & Sam Crane

HUMAN PERCEPTION & EXPERIENCE — Grand Theft Hamlet

e  Robin McNicholas — Co-founder, Marshmallow Laser Feast

MLF fuse creativity and technology to create immersive art, experiences and
adventures, best known for multi-sensory installations on the natural world. Hear
their journey to date, and their latest experiments in immersive art.

12:00 THE DIGITAL BODY: VIRTUAL PRODUCTION & MIXED
REALITY IN ARTISTIC PRACTICES

FOLLOW THE SPEAKER

e  Robin McNicholas —

e Alexander Whitley — Award-Winning Choreographer & Marshmallow Laser Feast
Creative Director, Digital Body Festival

Digital tech is enabling wildly new forms of physical experience and exploding the

possible forms the moving body can take. Reaching across artforms, a new frontier

of creative expression has emerged, demanding a radically different kind of stage.

12:10 ART PLAYS GAMES e Alexander Whitley

e  Maitreyi Maheshwari — Head of Programme, FACT

How artists are increasingly using games as a way to challenge conventional forms
of storytelling and offer us new ways to make sense of the world today.




12:20 | IMMERSIVE FUTURES: DISTRIBUTION, R&D & FINANCE MODELS FOLLOW THE SPEAKER
As immersive tech continues to reinvent many of our cultural experiences, what new
finance and distribution models can support its growth across the UK?
12:20 FIRESIDE CHAT: THE FUTURE OF LOCATION-BASED ART e  Maitreyi Maheshwari —
EXPERIENCES FACT
e Samantha King — Head of Programme, VIVE Arts (HTC)
e Alexandre Roux — Director of Strategy & Development, Lucid
Realities / Unframed Collection
What happens to the immersive art we create? What innovative models and
infrastructure are there for distribution through cultural venues?
12:35 EXPLORING THE POTENTIAL OF IMMERSIVE ARTS FOLLOW THE SPEAKER
e Verity McIntosh — Director & Principal Investigator, Immersive | ¢ Samantha King — VIVE
Arts Arts (HTC)
Immersive Arts is a new £6 million funding and support programme for UK artists, to ° Alex?r.]d re Roux — Lucid
develop their practice through immersive tech. Artists at all levels of experience are Realities / Unframed
invited to apply — to explore, experiment or expand how they work. Collection
12:50 A NEW FUNDING MODEL FOR IMMERSIVE e  Verity McIntosh —
e Carlota Dochao Naveira — Curator & Founder, VIV Arts Immersive Arts
Hear more about this pioneering new model for inmersive by selling digital artworks
to fund new projects, simultaneously inspiring a new generation of collectors.
13:00 | LUNCH & NETWORKING
See your Delegate Information email for local food options. And don’t forget to browse the SHOUTOUTS — head to the board
for a place to connect! Submit yours by grabbing a card or online at www.remixsummits.com/shoutout/
Presented in partnership with Kiosk World
14:00 | TOMORROW'’S CULTURE FOLLOW THE SPEAKER
14:00 BLENDING HYBRID EXPERIENCES FROM INCEPTION: THE e Carlota Dochao Naveira —

MUSEUM OF ART + LIGHT (KANSAS USA)

e  Erin Dragotto — Executive Director, Museum of Art + Light
e  Chris Cummings — CEO, Iconic
Discover the first contemporary art museum to blend immersive, digital, and

physical artistic experiences under one roof from inception — plus why they
deliberately chose regional Kansas as their home.

VIV Arts

14:15 SHOW ME THE MONEY: PLACE-BASED PHILANTHROPY

e Anna Rowe — Project Lead, Figurative Philanthropy for Arts &
Culture

How to harness place-based philanthropy: donations driven by impact close to
somewhere donors live, were born or feel passionately about. With models from

FOLLOW THE SPEAKER

e  Erin Dragotto — Executive
Director, Museum of Art
+ Light (Kansas, USA)

e  Chris Cummings — CEO,

Sunderland, Newcastle, Birmingham, Leeds, Stoke, Middlesborough and across the lconic
UK for growing confidence, raising aspirations and driving economic growth.
14:30 REIMAGINING INSTITUTIONS: CREATING LONDON’S FOLLOW THE SPEAKER

NEWEST £1.1BN CULTURAL QUARTER

e Tamsin Ace — Director, East Bank

East Bank is a major new £1.1 billion powerhouse of culture, education and
innovation being built in Queen Elizabeth Olympic Park. Hear how its partners — BBC,
Sadler’s Wells, London College of Fashion, University College London and the V&A —
are approaching the reinvention of their experiences to achieve bold new ambitions.

e Anna Rowe — Figurative
Philanthropy




LAUNCHING SADLER’S WELLS EAST — A NEW KIND OF
VENUE FOR DANCE

14:45

e Robert Jones — Associate Artistic Director, Sadler’s Wells

Opening in February 2025, Sadler’s Wells East will be a hub for creativity, with a
550-seat flexible theatre and six studios for creating and developing dance
productions. In this session, hear how it is creating a new kind of cultural destination
with local roots, national impact and global perspectives.

FOLLOW THE SPEAKER

e Tamsin Ace — East Bank

15:00 | PURPOSE, CREATIVITY & PERSONAL GROWTH FOLLOW THE SPEAKER
15:00 RECLAIMING YOUR CREATIVITY e Robert Jones —Sadler’s
e  Guy Armitage - Author, 'Everyone is Creative' and Founder & Wells

CEO, Zealous
It’s easy to forget to make space for creativity. Or to doubt ourselves as creative
beings. In this talk, Guy explains why permission to be creative is critical, and offers
some hands-on suggestions for getting started and staying motivated.
15:10 REIMAGINING URBAN EXISTENCE: WEAVING FOLLOW THE SPEAKER
COMMUNITY INTO THE TAPESTRY OF TOMORROW X

e  Guy Armitage — Zealous

e Zak Avery — Community & Culture Director, &Soul
&Soul brings soul to city life by connecting heart, body, mind and spirit. Discover
how they nurture intentional communities with shared values in urban sanctuaries;
offering a remedy for the symptoms of modern life.
15:20 A CREATIVE PLAYGROUND e Zak Avery — &Soul
e Dominic Cools-Lartigue — Founder, Dalston Yard & Street

Feast; Host of Channel 4's 'Cooking Up A Fortune'
The story so far of Dalston Yards —a 27,000 sq ft 'cultural playground' offering art,
music and wellbeing alongside food and drink — and how it taps into consumer
demand for ‘third spaces’ away from home.

15:30 | THE JOURNEY TO SXSW LONDON 2025 e Dominic Cools-Lartigue
e Randel Bryan — Managing Director, SXSW Europe
In June 2025, London hosts the first European SXSW in Shoreditch. Hear from MD
Randel Bryan on the behind-the-scenes journey to bring this new festival to life.

15:40 | IMMERSIVE STORYWORLDS FOLLOW THE SPEAKER
15:40 IMMERSIVE AT THE MUSEE D’ORSAY e Randel Bryan — SXSW

N . .. E
e Agnes Abastado - Deputy Director of Digital & Head of the urope
Digital Development Department, Musée d'Orsay
In this keynote, discover how Musée D’Orsay has harnessed immersive to power new
experiences, including its record-braking Vincent van Gogh exhibition, and the rich
and passionate retelling of the beginnings of Impressionism.
16:00 ELEVATING STORIES & NEXT GEN EXPERIENCES: INSIGHTS | FOLLOW THE SPEAKER

FROM POPHOUSE ON NEW PRODUCTION DEVELOPMENT

e Ryan Amstad — Head of New Production Development,
Pophouse Entertainment

Founded by ABBA’s Bjérn Ulvaeus, Pophouse’s IP includes ABBA, Kiss, Cyndi Lauper,
Avicii and Swedish House Mdfia. In this talk, Ryan shares its concept development
process — whether stage production, a new arena, events, gaming, podcasts,
exhibitions or music — and insights into balancing revenue with creativity.

e Agnes Abastado — Musée
d'Orsay




16:15 FROM PARENTING TO IMMERSIVE MECHANICS

e Donnacadh O'Briain — Olivier Award-Winning Director,
Experience Designer & Story Architect

How do we harness ‘enthusiasm’? Does engaging the young link to how you are with
your own children, and how you were engaged with as a child? In this talk, hear how
parenting can interact with directing, including the mechanics of Immersive
experiences for families.

16:25

ELVIS EVOLUTION: TIME TRAVEL

e Andrew McGuinness, CEO — Layered Reality
e Amy Farrant, CMO — Layered Reality
Behind the scenes of the world’s first, multi-sensory Elvis immersive experience,

opening in May 2025 using cutting-edge tech (holograms, projection mapping,
sound, large-scale LED screens and haptics) plus theatre, cinema and generative Al.

e Ryan Amstad — Pophouse

e Donnacadh O'Briain

16:45

RIDING THE WAVE OF CHANGE
e Sean Lee — CEOQ, d’strict & Producer of ARTE MUSEUM (Korea)

Hear how d’strict, a South Korean digital design and art company, leverages the
synergy between technology, art and innovative business models to achieve
sustainable growth today. Showcasing iconic projects such as “WAVE” (public media
art) and “ARTE MUSEUM” (immersive exhibition), this talk demonstrates how
immersive media and reality blend to create new spatial experiences.

FOLLOW THE SPEAKER

e Andrew McGuinness —
Layered Reality

e Amy Farrant — Layered
Reality

17:05

BLOOMBERG CONNECTS & DIGITAL ACCELERATOR

e Jemma Read — Global Head of Corporate Philanthropy,
Bloomberg
Hear how Founding REMIX partner Bloomberg is working with non-profit cultural

organisations to grow revenue, increase fundraising, engage audiences, improve
operations, and develop programming opportunities through digital.

17:10

THE TIME FOR VISION IS NOW: HOW LONDON MUSEUM IS
FLEXING ITSELF TO BECOME THE BEST MUSEUM FOR LONDON

e  Sharon Ament — Director, London Museum

London Museum will open in 2026 breathing new life into the historic Smithfield
Market. Hear more about the latest plans for this once-in-a-generation opportunity
to reconceive what a museum for London can be.

FOLLOW THE SPEAKER

e Sean Lee — d’strict

17:35

CLOSING REMARKS

17:40

CLOSE

18:15

OFFICIAL DAY 1 AFTER PARTY
at Jason Bruges Studio, Netil House, 1 Netil Lane, London E8 3RL

Join fellow REMIXers for an evening of immersive entertainment. Located in East London’s creative heart, Hackney, and
hosted by pioneer of interactive, media art, Jason Bruges Studio, it’s set to spark imaginations and tantalise the senses.

You don't need to RSVP in advance, but this reception is strictly for delegates only - please wear your lanyard for access.




R E M I x #REMIXLDN DAY 2 (Wednesday 29t January 2025)
Royal Academy of Arts, 6 Burlington Gardens, London W1S 3ET

S UM M

08:15

ARRIVAL AND REGISTRATION

NB: If you scanned your ticket and received a lanyard yesterday, you’ll need to bring it with you to gain
access today. We're at full capacity, so for security no replacement lanyards will be issued.

09:00

WELCOME & INTRODUCTION

e Charlotte Appleyard — Director of Development & Business Innovation, Royal Academy of Arts

09:10

LIGHTING UP OUR SENSES: NEUROAESTHETICS & WELLBEING

e Robyn Landau — Neuroaesthetics Designer & Co-founder, Kinda

How can art, culture, tech and environments impact our brains and bodies to affect our feelings, relations and behaviours?
Kinda transforms science into sensory, embodied and emotional experiences: pioneering a new approach to the creative
process, and redefining the impact of art, culture and tech for our modern worlds.

09:25

THE FUTURES WE CREATE FOLLOW THE SPEAKER

09:25 AN INCLUSIVE, IMAGINATIVE & CARING MUSEUM e Robyn Landau —Kinda

e Esme Ward — Director, Manchester Museum

Lessons from Manchester Museum, which is on a mission to create the world’s
most inclusive, imaginative and caring museum. It aims to build stronger
emotional connections with visitors; allow them to lose themselves in stories of
what it means to be human; rethink our relationship with the natural world; and
find joy and connection as a museum at the heart of its community.

09:45 REIMAGINING ARTIFICIAL INTELLIGENCE: SHARING THE | FOLLOW THE SPEAKER

WORLD WITH OTHER MINDS
e Esme Ward — Manchester

e Jo Lansdowne — Executive Producer, Pervasive Media Studio, Museum
Watershed

Al is very useful and a little bit magic; dripping with real and imagined power.
What if we try to meet Al as one of many forms of intelligence whose qualities
might balance our own? Might it become our partner in revealing the world,
rather than another tool with which to control it? What would we make then? Jo
shares Pervasive Media Studio’s attempts to explore these questions in practice.

09:55 THE GENEOLOGY OF IMMERSIVE ART & HOW THIS FOLLOW THE SPEAKER

IMPACTS ITS FUTURE .
e Jo Lansdowne — Pervasive

e Ana Brzezinska — Immersive Curator, Former Tribeca Festival Media Studio

Mapping the genealogy of virtual and spatial creation is a task that has yet to be
successfully tackled. Digital art historians rarely agree on how to even approach it
— if they even attempt to do so. Virtual, spatial, and immersive creation are fed
by multiple streams of parallel art histories, which, when combined, do not form a
consistent chronology or a set of fixed creative principles; giving a fairly accurate
representation of the kind of multilayered, omnipresent yet standardised,
audiovisual plane we live in today. Its complexity is shaped by bloodlines that
trace back to Wagner, Duchamp, the Lumiere Brothers, and the 1989 launch of
the World Wide Web. So as immersive matures, how can we celebrate its history,
and develop unique approaches to audience, formats and language?

10:10 FROM STORYTELLING TO STORYLIVING: HOW FOLLOW THE SPEAKER

AUGMENTED REALITY IS RESHAPING ARTS & CULTURE » .
e  Ana Brzeziiska — Tribeca

e Julien Fleury — Creative Lead, Snapchat AR Studio Festival

Over 300 million Snapchatters engage with Augmented Reality every day —
375,000 creators have built over 4 million Lenses, which Snapchatters engaged
with more than 4.5 trillion times in just the last year. Snapchat’s AR Studio drives
greater awareness of AR and its impact across the culture, entertainment and
education sectors.




10:25

THE NEXT CHAPTER: R&D AT THE HEART OF STORYTELLING,
STORYTELLING AT THE HEART OF R&D

e Professor Will Saunders MBE — Chief Creative Officer,
CoSTAR, the UK's first National R&D Lab for the Creative
Industries

Will was BBC Creative Director and architect of its digital transformation, and co-
authored the landmark 2018 DCMS report ‘Culture is Digital’. As Creative Head of
StoryFutures, he pioneered new forms of award-winning creative experiences and
ground-breaking R&D projects. StoryFutures is Lead Partner in the CoSTAR
National Lab, a £51.1m investment to ensure the UK's screen and performance
industries have the infrastructure and skills to compete globally. In this talk, Will
shares his personal journey through the creative R&D landscape, and explores
how organisations might best capitalise on the opportunities it provides.

FOLLOW THE SPEAKER

e Julien Fleury — Snapchat
AR Studio

10:40

FIRESIDE CHAT: REIMAGINING CREATIVE FINANCE

e Kevin Osborne — Founder & Executive Chair, Create Equity &
MeWe360
e  Fran Sanderson — CEO, Figurative

In an era of reduced grant funding at local and national levels, what other sources
of finance are available, and how can we ensure these are more equitably
distributed? What are the opportunities to leverage legacy investments and assets
to safeguard the future for emerging organisations and creative talent?

FOLLOW THE SPEAKER
e  Will Saunders — CoSTAR

11:00

BREAK

Pro tip — avoid the queues: Tea and coffee is available all day downstairs from Poster Bar by José — please just show your
REMIX lanyard when you’re ready. And don’t forget to browse the SHOUTOUTS — head to the Follow the Speaker room for a
place to connect! Submit yours by grabbing a card or online at www.remixsummits.com/shoutout/

Presented in partnership with Kiosk World

11:30

FIRESIDE CHAT: REACHING GEN ALPHA — LESSONS FROM THE
YOUNG V&A

e Helen Charman - Director of Learning, National Programmes
and Young V&A, V&A

e Sophie Brendel - Strategic Consultant; former Director of
Audiences, Commercial & Digital, V&A

In terms of their importance, Gen Alpha are often underestimated. In this session
hear about the opportunities for this demographic, intelligence on their
behaviours, expectations and needs, alongside best practice strategies in how to
reach them — across audience, digital, brand and outreach — including the highly
successful strategies deployed by the Young V&A, the Art Fund Museum of the
Year 2024 and winner of the Family Friendly Museum Award 2024.

FOLLOW THE SPEAKER

e  Kevin Osborne — Create
Equity

e  Fran Sanderson —
Figurative

11:45

CREATING A SCENE: PLACEMAKING & DIY CURATORS

e  Dr Will Dutta — CEO, Sound and Music
e  Provhat Rahman — Co-founder, Daytimers & Dialled In
e Emma Warren —Journalist

Grassroots scenes are the unsung powerhouse of culture across the UK. New
music scenes often come about through the work of a handful of individuals or
collectives of individuals, investing time and their own money into building like-
minded communities. In an increasingly fragile ecosystem, this session explores
the vital role of the DIY ecology, including the techniques and strategies deployed
by these scene makers and creative entrepreneurs, often against all the odds.

FOLLOW THE SPEAKER

e Helen Chapman - V&A
e Sophie Brendel




12:00

NURTURING 24-HOUR PLACES

How do we nurture towns and cities between 6pm and 6am to create ever-more
vibrant, diverse, safe and inclusive towns and cities after dark?

"CARPE NOCTEM... SEIZE THE NIGHT!" -
TRANSFORMING SYDNEY AFTER DARK

12:00

e Michael Rodrigues — 24-Hour Economy Commissioner, New
South Wales (Sydney, Australia)

A passionate and vocal advocate for Sydney and NSW's 24-hour economy for
many years, Mike launched Time Out in Sydney in 2007 and served as MD until
2021. Motivated by the challenges facing Sydney's night-time economy, he also
founded the Night Time Industries Association, playing a critical role in
overturning Sydney’s lockout laws. In 2021, he was appointed the NSW
Government's first 24-Hour Economy Commissioner, heading up an incredible
department at the global forefront of nurturing towns and cities after dark.

FOLLOW THE SPEAKER

e  Will Dutta —Sound and
Music

e  Provhat Rahman —
Daytimers & Dialled In

e Emma Warren —Journalist

SHAPING THE FUTURE OF THE UK'’S NIGHT-TIME
ECONOMY: LOCAL, NATIONAL & COMMUNITY POWER

12:20

e  Michael Kill = CEO, Night Time Industries Association

With more power set to be devolved to mayors and local authorities, the UK is on
the brink of a major shift: an opportunity to work closer than ever with local
councils and communities, crafting nightlife policies to reflect their unique cultures
and needs — in order to drive job creation, tourism, and vibrant social spaces.

12:35

CREATIVE PLACEMAKERS: ARTS-LED CHANGE
What future infrastructure, placemaking, networks and support will supercharge

local creative economies?

12:35 A PLACE TO REGENERATE

e Jason Bruges — Multidisciplinary Artist & Designer

Jason Bruges’ artworks are moments of theatre that transform in response to
their surroundings and connect people with their environments. How can we use
light, kinetic art and mixed media to offer solace and escape?

FOLLOW THE SPEAKER

e  Michael Rodrigues — NSW
24-Hour Economy
Commissioner

e  Michael Kill = NTIA
e Jon Ross — CRUSH! Festival
& Mothership Group

12:45 MEASURING THE IMPACT OF PLACEMAKING

e James Bowthorpe — Founder, Applied Research Creative
Studio (a-r-c-s)

Insights on the transformative power of placemaking with a focus on social
impact. At the heart of the agency's work is Lower Stable Street, a dynamic,
mixed-use space in King’s Cross, which has successfully integrated culture,
community, and commerce. By prioritizing social value—empowering independent
businesses, fostering cultural inclusion, and creating vibrant public spaces—this
initiative has not only enhanced footfall and commercial sustainability but has
also demonstrated measurable social impact, valued at £3 million. Through its
innovative approach, which includes initiatives like the Kiosk N1C platform and B
Corp certification, the agency shows how investment in social impact can create
lasting value, cultivate diverse audiences, and foster resilient, thriving
communities. Looking ahead, the studio plans to expand this model, connecting
independent businesses to new spaces via Kiosk.World, and aims to make social
impact valuation as integral to investment decisions as traditional metrics like
turnover and footfall.

12:55 BUILDING COMMUNITY & SCALING IMPACT

e Paloma Strelitz — Creative Director, Patch & Co-founder,
Assemble

How can design drive civic, cultural, and economic development? Discover how
Patch is developing a network of centres for work, culture and community across
the UK. From co-founding Turner Prize-winning Assemble to leading Patch's
creative vision, hear lessons on building community and scaling impact.

FOLLOW THE SPEAKER

e Jason Bruges

e James Bowthorpe — a-r-c-s



13:05 | LUNCH

See your Delegate Information email for local food options. And don’t forget to browse the SHOUTOUTS — head to the Follow
the Speaker room for a place to connect! Submit yours by grabbing a card or online at www.remixsummits.com/shoutout/

Presented in partnership with Kiosk World

14:05 | FIRESIDE CHAT: THE CITY AS A CANVAS FOLLOW THE SPEAKER

e Yinka llori MBE — Artist & Designer e  Paloma Strelitz — Patch
e Charlotte Appleyard — Director of Development & Business
Innovation, Royal Academy of Arts

Yinka llori’s work is underpinned by the belief that art and design should be
accessible to all. Humorous, provocative and playful, his projects demonstrate
how design can bring together communities and have a positive impact on society,
evoking a sense of joy and optimism. Often using the city as his canvas, he
reimagines spaces to encourage a sense of community and invites audiences to
engage and participate in his work and its surroundings.

14:30 | INNOVATION STORIES: CREATIVE INSPIRATION

14:30 STORY AS THE NORTH STAR

e Harmeet Chagger-Khan — Head of Digital & Innovation, The
Space & Creative Director, Surfing Light Beams
Behind most successful innovation projects sits a strong story. How are immersive

technologies changing our understanding of storytelling, and how can we respond
to changing audience expectations?

14:40 BREAKING THE MOULD: THE WILDCARD APPROACH TO
FEARLESS STORYTELLING

e Ollie Jones — Co-Founder & CEO, SWAMP

SWAMP is an award-winning brand experience agency founded by immersive
theatre makers. Rooted in theatrical craftsmanship, they create critically
acclaimed experiential work for some of the world’s biggest global brands,
alongside their own original productions. Join us to discover how SWAMP's bold
and daring approach to brand experience continues to empower clients to take
risks and achieve groundbreaking results

14:50 | PANEL: FUTURE ART AND CULTURE — NEW VISIONS, FRESH FOLLOW THE SPEAKER
VOICES
e Harmeet Chagger-Khan —
e Dr Dan Ford — Senior Associate Producer, British The Space
Underground e  Ollie Jones — SWAMP

e Marc Boothe — Founder & Creative Director, B3 Media
e  Gary Riley — Multidisciplinary creative practitioner

e Hannah Oliver — Lens-based storyteller

e Jay Oliver Yip — Artist in film and immersive storytelling

International showcase producer British Underground and multicultural creative
champion B3 Media annually support a cohort of emerging artists to attend SXSW
in Austin as part of the Future Art and Culture (FAC) Connect programme. This
panel follows three creative pioneers at the start of their journey. FAC is a major
UK showcasing initiative at the intersection of art and tech produced by British
Underground and Arts Council England with support from the British Council.

15:15 | ART WHERE YOU LEAST EXPECT IT FOLLOW THE SPEAKER

e May Abdalla — CEO, Anagram & Emmy-nominated XR Creator | ¢  Dr Dan Ford — British

Digital gives us the ultimate opportunity to make arts and culture accessible for Underground

all. In this talk, explore how expectations can be turned upside down: creating art ° Marc Boothe — B3 Media
experiences in environments where they are least expected; and adding layers of . Betty Li (FEYU)
reimagination and reinterpretation to spaces where culture is traditionally found.
e Hannah Oliver

e Jay Oliver Yip




15:30

PANEL: Al IN THE GALLERY

e lLaura Herman — Senior Research Lead, Adobe & Researcher,
Oxford Internet Institute

e Dr Oonagh Murphy — Responsible Al Fellow (Arts Council
England), Turing Fellow (Alan Turing Institute), Senior
Lecturer (Goldsmiths)

e Rachel Walker — Head of Digital Product & Infrastructure,
Royal Academy of Arts

What impact is Al having on how art is both created and consumed? How can we
prepare future generations of creatives for the new realities of the art world?

FOLLOW THE SPEAKER

e May Abdalla - Anagram

15:50 | MAKING A HOME FOR CULTURAL INNOVATORS: SOMERSET FOLLOW THE SPEAKER

HOUSE
e lLaura Herman — Adobe &

e Jonathan Reekie - Director, Somerset House Trust Oxford Internet Institute
Somerset House has built a new model of a creative space, enabling connection, e  Dr Oonagh Murphy
driving artistic and social innovation at once. Hear more about how this has been ° Rachel Walker — Royal
born out of the changes to the ways that artist think and work, audience needs Acad £A
and the funding environment. cademy of Arts

16:00 | MUSIC FOR ALL: MUSIC, DISABILITY & TECH INNOVATION
e John Kelly — Musician
e Sally Currie — Interim CEO, Drake Music
e Tim Yates — Research & Innovation Executive, Drake Music
Everyone has the right to express themselves creatively. In this session, hear how
new tech, models and ideas are opening access to music for all, as equals.

16:10 | DIGITAL GATEWAYS FOR CULTURE FOLLOW THE SPEAKER

16:10 LOOKING AT PICTURES ON A SCREEN: STORYTELLING
ACROSS THE NATIONAL GALLERY’S BICENTENARY AND BEYOND

e Lawrence Chiles — Head of Digital Services, National Gallery

From the surface of the building to imagined virtual spaces, how a year of
celebrating art has been told through multiple digital formats for the public to
discover arts and culture in new ways, and the legacy it will leave on the Gallery’s
digital future.

16:20 PANEL: 200 CREATORS — MEANINGFUL ENGAGEMENT

e  Beks Leary — Senior Content Manager, National Gallery

e Ellie Wyant — Social Media & Community Manager, National
Gallery

e Adeche Atelier: Adwoa Botchey & Solomon Adebiyi — Artists,
storytellers and content creators

e Sophia Smith Galer — Multi-award-winning journalist and
content creator

e Lizzie Acker — TV personality & neurodiversity advocate

How do you engage with social media creators? And how do you do it

meaningfully for them, for you, and for audiences? The National Gallery hosts a

panel of content creators to discuss their 200 Creators Network, launched as part

of the Gallery’s 200th birthday celebrations, to bring together a wide variety of

content creators to engage with many different elements of the Gallery — the first
project of its kind in the cultural sector.

e Jonathan Reekie —
Somerset House

e John Kelly — Musician

e  Sally Currie — Drake Music

e Tim Yates — Drake Music




16:45

TOGETHER THROUGH TECHNOLOGY: HOW CAN TECH FOLLOW THE SPEAKER

FACILITATE GREAT EXPERIENCES?
e  Beks Leary, Ellie Wyant &

e Megan Wastell — Global Creative Director, Merlin Lawrence Chiles — National
Entertainments Gallery

Step out of the world of doom scrolling and distractions into a future where . Adwoa Botchey &

technology inspires and connects us. Discover how cutting-edge design creates Solomon Adebiyi

seamless, joy-filled moments of connection for families. We’ll explore inspiring
examples that show how humanized tech can foster flow, spark wonder, and

e  Sophia Smith Galer

deliver truly magical 'time well spent’. e Lizzie Acker

17:05 | CLOSING KEYNOTE — THE MONA MIRACLE: AND THE DUBIOUS WISDOM OF ABSOLUTELY,
TOTALLY IGNORING YOUR AUDIENCE
e Robbie Brammall — Ex-CMO, Mona (Museum of Old & New Art, Tasmania); Founder,

Brandango and Rogue Sips

The Museum of Old and New Art (Mona) in Hobart is the most infamous and talked about museum in Australia. It’s also one
of the most visited. What’s the secret to its marketing sizzle sauce? And why does the museum appeal to people who hate
museums? Their CMO, Robbie Brammall, has just finished up after 8 years in the cult. He’ll unpick the lessons he’s learned,
starting with the only KPI billionaire owner David Walsh ever gave him: ‘Fail if you have to, upset people if you can, just don’t
let us drift to the fucking middle’.
With thanks to REMIX partner 7DOTS for their generous support in helping to get Robbie to REMIX London

17:30 | CLOSING REMARKS

17:35 | CLOSE

18:15 | OFFICAL DAY 2 NETWORKING RECEPTION

at Somerset House - River Rooms, New Wing (Entrance via New Wing Reception, off Lancaster
Place) Strand, London WC2R 1LA

Keep the conversations, plotting and new connections flowing as we head over to Somerset House. Plus a chance to see Aut-
000-Arcadia, a solo exhibition by Somerset House Studios resident Louis Morlae, playfully exploring the implications of
automation and robotics in a post-work future.

You don't need to RSVP in advance, but this reception is strictly for delegates only - please wear your lanyard for access.

Please note this is a draft Schedule and speaker line-up, which is subject to change — please view
www.remixsummits.com/Idn-2025/ for the latest version
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